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2024 EXECUTIVE SUMMARY 

The Morocco Showcase Summit marked a milestone as API Events' first bilingual event in Morocco (English/French), co-
organized with the Société Marocaine d'Ingénierie Touristique (SMIT). This premier gathering brought together, 
government officials, international investors, hoteliers, and tourism leaders, creating a unique platform to explore one of 
the world’s most dynamic and rapidly growing tourism and hospitality markets.

The summit attracted 351 participants representing 20 companies, offering opportunities to engage and promote 
investment and partnership in Morocco’s prosperous hospitality and tourism sectors, particularly in the lead-up to the 
2030 FIFA World Cup. With 70 expert speakers and the generous support of 22 sponsors and partners, the event 
successfully showcased Morocco's potential on the global stage. Attendees were given the opportunity to learn and 
network with notable global leaders and investors. 

Without the help of our sponsors, the summit would not have been a success.  Our sponsors played a key role in putting 
on a premium event that highlighted the nation's significant tourism investment opportunities across the value chain. A 
summary of the event and its key deliverables have been highlighted in the slides to follow. 



STATS: KEY COUNTRIES IN ATTENDANCE  
Morocco - 64%

Nigeria - 1.2%

South Africa - 6.4%

Spain - 1.8%

Netherlands - 0.9%

Turkey - 1.8%

UAE - 10.7%

UK - 3%

Egypt - 1.8%

France - 4.6%

Kenya 1.5%

Other 2.1%



STATS: INDUSTRIES IN ATTENDANCE





PUBLIC RELATIONS, MARKETING & SOCIAL MEDIA  

API Events used multiple public relations and marketing tactics to promote the event, such as email marketing; 
WhatsApp broadcasting, social meida and community driven marketing approach. Multiple French and English 
media houses mentioned the event, including L’Opinion Maroc, Medias24 Voyages Afrique, AH Report, Travel 
And Tour World, EQS News, and many more.

API Events invests extensively in its database of 27,000 + subscribers and sent multiple broadcast emails, 
WhatsApp and social media to promote the event, generating a total investment cost of over $10 000

Attendees and sponsors also contributed by sharing posts on their social media leading up to the event, which 
assisted in building up traction. In total, we generated millions of dollars in AVE value and tens of thousands of 
impressions. A total of 34 posts were posted on LinkedIn, Instagram and Facebook which generated a total of 
137 744 impressions, 631 reactions, 41 comments and 21 reposts. 

Additionally, API Events sent broadcasts via its CueDesk WhatsApp Marketing broadcasting platform to over 
3,000 numbers.  



PUBLIC RELATIONS: INTERNATIONAL ( APO GROUP & 
PARTNERS )

API Events promoted the event extensively via the APO Group and its media partners. 

A targeted international PR campaign ensured the event and SMIT gained Africa, Europe and Middle East coverage. To ensure market 
penetration, API Events translated press releases into French, Spanish, Arabic and German on selected releases into these markets.  

This PR strategy required significant capital investment by API Events with the commission of writers, interviews and distributions via global 
channels and into investor markets. 

Three Press Releases were distributed and accrued the following results via APO, EQS and Media Outreach News, and an additional press release 
was distributed to API Events Media partners locally and in SA and via our internal distribution. 

Key markets targeted were Africa; United Arab Emirates, Saudi Arabia and Western Europe. Additional targeting also focused on hospitality 
trade titles.  In total, we generated millions in AVE value and tens of thousands of impressions. 

APO Values (Please note all AVE values are according to distribution partne). Please find below reports from APO. 



PUBLIC RELATIONS: AVE BREAKDOWN  

Press Release: Morocco Beckons: Unlock the Lucrative potential of Africa’s rising tourism star at the Morocco Showcase Summit 
• APO VALUES: 

                 - PR Value: USD 13 908 600
                 - Website pick up: 589 
                 - Languages: English (51%) and Arabic (49%)
                 - Release and associated multimedia content (logo, picture, and video) generated 24 471 impressions on Africa Newsroom.com

• MEDIA OUTREACH NEWS: 
                 - PR Value: USD 113,000 
                 - Website Pick-up: 113
                 - Languages: Arabic (43%) and English (57%)

Press Release: Morocco Hospitality Sector Takes Global Centre Stage 
• PR Value: USD 10 032 600
• Website pick up: 306 websites.
• Release and associated multimedia content (logo, picture, and video) generated 11 736 impressions on Africa Newsroom.com

Press Release: Morocco Summit to Unveil Tourism and Investment Opportunities 
• Value: USD 150,000 
• Total Views: 650 (Media House) 
• Circuit: Western Europe 
• Languages: English, German, French, Spanish 

Press Release: Hundreds of Investors and Global Brands attend Morocco Showcase 
• Distribution: API Media Partners 
• Total Views: TBD
• Value: TBD

http://newsroom.com
http://newsroom.com


PUBLIC RELATIONS: EXAMPLES 



EMAIL: EXAMPLES 

API Events sent a total of 

12 emails to its database 

of 27,621 people over a 4 

-month period.  



SOCIAL MEDIA: EXAMPLES 

A total of 34 posts were 

posted on LinkedIn, 

Instagram and 

Facebook which 

generated a total of 137 

744 impressions, 631 

reactions, 41 comments 

and 21 reposts.





CONTACT API EVENTS
Murray@apievents.com  

 +27 11 250 22 60 | www.apievents.com
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