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The second annual API Mauritius & Indian Ocean’s Property Investment Forum on
13 June 2024 was a platform for local and international investors, buyers, and

developers to connect and do business.

With a total of 312 attendees from 10 countries, representing over 150 companies,
Mauritius is quickly developing into a key international market for real estate

players across the value chain. It is a hub for investment with expanding access to
capital, effective infrastructure, safety, and world-class smart and sustainable

cities.

API Mauritius included over 24 sponsors and partners who engaged in the event
across the agenda. We appreciate your support in helping API Events organise and

conduct this premier real estate conference effectively.

The upcoming slides contain an overview of the event and its marketing efforts.
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Mauritius
79.1%

South Africa
12.3%

UAE
3.1%

Kenya
2.7%

Madagascar
0.3%

SUMMIT BY NUMBERS:
In person: 
Companies: 
Speakers: 
Countries:
Cocktail: 
Industries: 

312
152
54
10 
170
17

COUNTIRES IN ATTENDANCE
KEY STATS
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TUI BLUE ran a competition where you could win a 5-night stay for two (full board) 
at their Bahari Resort, Zanzibar.

 
To enter, delegates had to submit their business cards into a bowl, which would 

be drawn at random at the cocktail party (where over 200 people attended). 
The prize was won by Jason Wong Ping Lun of MCB Ltd.

 
This was an excellent way to add value to the forum and generated 

a lot of buzz among our delegates.
 

Thank you to Wesam Okasha (Managing Director) and the TUI Blue team for bringing
this exciting prize to our event.

HIGHLIGHTS
COCKTAIL PARTY
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API Events deployed a local, international and South African PR campaign; this enabled us to grow the
event and awareness, which resulted in more international attendance.

Locally, we collaborated with Beyond.com, where PR and media spotting were used to increase brand
recognition. The satisfactory results include a total AVE spend of Rs 250,000 reaching 6 websites, 2 print
media platforms and across multiple different social platforms.

For international media, we partnered with APO Group, who monitored that our release was featured on
320 websites with 33 268 impressions and 400 publications of the related logo and photos, resulting in a
total PR value of USD 3,500,569.00.

API Events also had a campaign with PropertyWheel, a South African industry publication. The
campaign was published on their website and promoted on various social media channels. that acquired
57492 impressions and 1066 in a mailer across multiple social media platforms, in a banner and it was
featured on their website.
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SOCIAL MEDIA
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Our team values participation 
from the industries we serve.

To participate in one of our industry-defining
conferences, please get in touch with one 

of our team members today.   

GIDEON VAN ASWEGEN 
GIDEON@APIEVENTS.COM

MURRAY ANDERSON
MURRAY@APIEVENTS.COM
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